No to Union boycotts
This Union Notes:

1. That there was previously a very unsuccessful boycott of Nestle products in the Students’ Union.

2. That very few students were/are aware that the Union shop did/does not stock Nestle products.

3. That very few students were/are aware why Nestle products were/are not stocked.

4. That there was an unsuccessful attempt at NUS Conference in Blackpool in March 2006 to boycott Coca-Cola, which would have resulted in:

i) Union bars/shop unable to procure Coca-Cola products from NUSSL (NUS Services Ltd)

ii) Undeb Trading being forced to rip out Coca-cola pumps and a new contract being negotiated by NUSSL with a new supplier.

This Union Believes:

1. That the Coca-cola boycott, whatever the reasons behind it, would have been as unsuccessful as the Nestle boycott, because:

i) Not all students are interested in such things.

ii) There were no awareness campaigns in place during the Nestle boycott and no provisions were being discussed for any such campaign were Coca-Cola products to be boycotted.

2. That an awareness campaign is a far better way to educate people about unethical companies

3. That boycotting a product for whatever reason is a personal choice, and should not be made for you.

4. That Bangor Students’ Union, as a democratic organisation, rightly prides itself on diversity and freedom of expression, which includes allowing a platform to people you disagree with.

5. That a decision to boycott something is far more powerful when an active choice is made by the individual.

This Union Resolves:

1. To adopt a Union policy of awareness campaigns rather than boycotts.

2. That should NUSSL stop selling products as a result of an NUS mandate, the Union will debate the matter at Council and decide whether an awareness campaign is appropriate or not.

Proposed: Sam Burnett, Independent Councillor

Seconded: Rachael Hobbs, Communication & Societies Officer

